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Social Media Questionnaire

The purpose of this questionnaire is to give us a complete understanding of your organisation so we can deliver the best solution for your needs.  Please answer these questions in as much detail as possible, skipping any that don’t apply. 

1. Organisation name: What is the full name of your organisation? 

2. Online presence: What is your existing online brand presence including website address(es) and social media profile(s) such as Blogs, Facebook, Twitter, YouTube, Slideshare etc. Alternatively, what platforms are you looking to engage with and by when ideally?
3. Organisation purpose: What is the main purpose of your organisation including what products/services you provide? 

4. Objectives: What are your key objectives and goals for social media? E.g. Reputation management, brand awareness, customer service, engagement, reviews, web traffic, sales, lead generation, footfall, subscribers etc.
5. Your Team: What in-house resources do you have available for social media management; what experience does the team have and how much time can they each dedicate each month? 

6. Support: What support would you be looking from an outsourced social media team? E.g. Provide recommendations and implement the solutions or lead your internal team and act as a mentor, trainer, advisor and technical expert? 
7. Audiences: Who are your existing audiences and who are you looking to engage via social media? 
8. Locations: What geographical areas are your audiences based? E.g. local, UK, international.
9. Customers: How many existing customers do you have and are you able to contact them by email (or any other methods)? 
10. Communications: What are your current types of communications to your different audiences? E.g. Press releases, emails, newsletters, special offers, videos, podcasts.

11. Brand: Does your organisation have brand guidelines including tone of voice guidelines, brand values and/or a mission statement? 
12. Competitors: Who are your key competitors?  
13. Unique benefits: Why do your audiences choose you? 

14. Online measurement: Which web and social analytics package(s) and tools do you use?  E.g. Google Analytics, Google Alerts, Google Webmaster Tools, Facebook Analytics, Radian6, Hootsuite, Tweetdeck etc.
15. Offline measurement: What volume of offline enquiries/sales do you receive per month? E.g. Phone calls, bookings, footfall etc.

16. ROI: To help us calculate your return on investment, please let us know what an average order of a new customer is worth and how often they are likely to re-order?

17. Value: What would be the value of this project and how would the changes it brings benefit the organisation?
18. Further information: Is there anything else we should know? 

Thank you! Please return this questionnaire to us. 
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