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Google Webmaster Tools is a powerful free service provided by Google to help website owners 

understand how their site is indexed by Google and to improve visibility of their site in Google search. 

Using Webmaster Tools can also help you identify issues with your site such as why a certain piece of 

content isn’t being indexed or which pages on your site have been removed.     

If you want to improve the performance of your site on the world’s biggest search engine then 

understanding how to use the different features in Webmaster Tools will help you to achieve this.    

Webmaster Tools is a very powerful tool that enables website owners to control how their site is 

viewed by Google. There are many advanced features within the interface that most users should not 

change the settings for.  
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The first thing that you will need to do in order to set up a Google Webmaster Tools account is to 

register a Google account. To do this visit:  

https://accounts.google.com/SignUp 

Once you have registered, please visit the URL below. 

If you already have a Google account, then please visit:  

http://www.google.com/webmasters/tools/   

When you visit the URL above, the following screen will appear:  

 

Simply enter the email address and password for your Google account. Once you log in you will see 

the ‘Welcome to Webmaster Tools’ message:  

 

 

 

https://accounts.google.com/SignUp
http://www.google.com/webmasters/tools/


 
 

5 
 

ThoughtShift Ltd, 4th Floor, Montpelier House, 99 Montpelier Road, Brighton BN1 3BE. Tel: 01273 727 647  
Web: thoughtshift.co.uk VAT No: 113088834 

 

 

To add a site to Webmaster Tools, enter in the URL for your site in the box shown below:  

 

It is important that when adding in your website address you enter the correct one. Your website 

address will be in one of two formats, for example:  

www.test.com  

or  

test.com   

If your website includes a www. at the beginning, it is important that you have the www. at the 

beginning. Conversely, if your website address does not include a www. then you should not include a 

www. at the beginning of your website address.  

Once you have entered in the URL for your site, click the  button.  

The following screen will appear:  

 

The simplest way to verify your site is to upload a HTML file to your webserver via FTP.  
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Download the file and then upload the file into the root directory onto your server using FTP. Once 

you have done this, click on the  button at the bottom of the screen.  

If you do not have FTP access to your site or are unsure of how to upload the file, please send the file 

to your web developer, who will be able to upload this for you.  

Please note that according to Google:  

“Removing the file from your server can cause your site to become unverified, and you will need to go 

through the verification process again.” 

Once you have verified your site, it will take anything from several hours to several days to populate 

the data in the dashboard and the reports.  
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Once you have verified that you are the site owner, the next step is to add an XML sitemap into 

Webmaster Tools.  

"Sitemaps are a way to tell Google about pages on your site we might not otherwise discover. In its 

simplest terms, a XML Sitemap—usually called Sitemap, with a capital S—is a list of the pages on 

your website. Creating and submitting a Sitemap helps make sure that Google knows about all the 

pages on your site, including URLs that may not be discoverable by Google's normal crawling 

process."  

https://support.google.com/webmasters/answer/156184?hl=en 

To check whether or not your site has an XML is relatively simple, as they are usually in the same 

location on each site:   

http://www.yourdomain.com/sitemap.xml  

If you cannot find a sitemap at the location shown above you can check with your web developer the  

location of the XML Sitemap and whether your site has one.  

If your site does not have an XML Sitemap, here is further information on creating one:  

https://support.google.com/webmasters/answer/183668?hl=en&ref_topic=8476When you are on the 

site dashboard page, click on the ‘Crawl’ option: 

  

 

 

 

  

https://support.google.com/webmasters/answer/156184?hl=en
http://www.yourdomain.com/sitemap.xml
https://support.google.com/webmasters/answer/183668?hl=en&ref_topic=8476
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Then sitemaps:  

 

 

The following screen will appear:  

 

Click on  

The following will appear:  

 

Enter in the location of your XML site in the box provided and click the  button.  

Once you have successfully submitted your sitemap, the following will appear:  

 

Click on ‘Refresh the page’.  
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The following will appear at the bottom of the screen:  

 

This shows that the XML sitemap has been submitted and is waiting to be processed by Google.   
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The site dashboard provides an overview of the status of your site. It will help you quickly identify 

issues such as crawl errors and any server errors that are preventing Google from accessing your 

site.  

The dashboard also provides information on the number of times your site has appeared in search 

results and the number of URLs that are indexed by Google.  

 

The dashboard also highlights any new and important messages regarding your site, these messages 

have a high priority and you should pay close attention to any messages that appear here. These 

messages can include:  

 Googlebot can’t access your site 

 Increase in soft 404 errors 

 Any possible server outages that are taking place 

It is important that these problems are fixed as soon as possible. If Google cannot access your site, 

then potential customers and users cannot access your site.      
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The navigation menu on the left hand side of the screen is the main way that I will be accessing most 

of the features in this guide:  

 

 

Most features within this section of the guide can be found in this navigation menu.  

 

 

Site messages can be found in the menu on the left hand side of the screen and can be accessed by 

clicking on:  

  

The messages section is where you will find alerts from Google about your site and Webmaster Tools 

account. These messages can range from critical to informational messages. 

 

When Google has issues accessing your site or has identified suspicious behaviour on your site, for 

example, your site has been hacked then these messages will appear here. It is important that you 

pay close attention to the messages that appear in this section.  

 

In some cases no action will need to be taken, in other cases it may be critical to fix the issue as 

quickly as possible.  

 

If you see no messages in this section, then this is a good sign and Google hasn’t identified any 

current issues with your site.   
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The search appearance section is designed to help website owners improve how their site appears in 

Google search engine and includes: 

       

 

If your site uses structured data, then Google can create what are known as ‘rich snippets’, a piece of 

detailed information displayed in search results designed to help users with specific queries. For 

example, the snippet for a restaurant may show extra information on the average price and the user 

rating for the restaurant.  

 

Here is a rich snippet showing the average rating and the number of reviews for a restaurant:    

 

 

The structured data page in Webmaster Tools shows the structured information that Google was able 

to detect on your site, if you site has structured data, then you will see the following:  
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If there is no structured data on your site then you will see the following message on screen: 

 

 

The main benefit of rich snippets in terms of SEO is increased click-through rates, other benefits 

include: 

 Possible reduction in bounce rate 

 Greater visibility in search results (in particular if your search result has an image next to it)  

For more information on rich snippets and structured data visit:  

https://support.google.com/webmasters/answer/99170?hl=en 

 

 

The data highlighter tool is a way in which website owners can add rich snippet or structured data to 

their site without having to make adjustments to the code.  

 

This means that website owners can benefit from the value that rich snippets can bring without having 

to make an extra investment in their site.  

 

The tool makes it much easier for small businesses and website owners to add rich snippet data 

without having to add additional mark-up to their site at extra cost. 

 

For example if you are a small eCommerce site and want to add rich snippet data for product 

information the data highlighter tool lets you add information such as: 

 Product Name 

 Price 

 Availability 

 Reviews   

 

 

https://support.google.com/webmasters/answer/99170?hl=en
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To start highlighting data go to the data highlighter tool in the search appearance menu: 

  

The following screen will appear

 

Click on  
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The following will appear:  

 

Simply enter the URL that contains the information you want to highlight. Then select  ‘type of 

information to highlight’. Currently, the information you can highlight is as follows:  

 

 

There are two options to select:  

 

 

Select ‘tag this page and others like it’ if you have similar data types across multiple pages. A good 

example is an eCommerce site where the product name, price or image are all in the same location 

on the page. This enables Google to read the data across a set of pages that are similar, rather than 

individually tagging every page.  

 

Select the ‘tag just this page’ option if you want to tag just one page. A good example of where you 

may want to tag just one page is if you are a local business and you want to tag the contact page on 

your site, with the address details for your business.  



 
 

16 
 

ThoughtShift Ltd, 4th Floor, Montpelier House, 99 Montpelier Road, Brighton BN1 3BE. Tel: 01273 727 647  
Web: thoughtshift.co.uk VAT No: 113088834 

 

 

Once you have entered the URL you want to highlight data on and selected the data type, click on the 

 button.  

 

You can then follow the on screen instructions to start highlighting data.  
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The HTML improvement section analyses the current meta data on your site including:  

 Page Titles  

 Meta Descriptions   

 

It highlights any potential problems with the meta data that Google found when crawling or indexing 

your site.    

 

Here is some data that may be included in this section: 

 Title problems: potential problems with the title tag on your pages, such as missing or 

duplicate page titles. 

 Meta description problems: potential problems with duplicate or otherwise problematic meta 

descriptions. 

 Non-indexable content: pages containing non-indexable content, such as some rich media 

files, video, or images. 

 

It is important that you check the HTML improvements section from time to time to ensure that the 

meta data for the site is optimised correctly. 

 

One word of caution, before implementing changes to the meta data, it is essential to review each 

change individually to assess the impact that the change might have on your SEO campaign and the 

site as a whole. Updating meta data can have a positive or negative impact upon your campaign, 

depending on how well the meta data is optimised. It is important not to make significant changes to 

your site without first understanding and assessing the impact the changes may have. 

 

Sitelinks are the links shown below certain search results. These are most likely to be shown when 

you search for a brand or company name.  

 

To find out if sitelinks are appearing for your site, simply type in your company name or brand into 

Google and you should see extra links to internal pages on your site displayed underneath the link to 

your homepage.  

 

For bigger brands sitelinks may also appear for other search results and category pages within the 

site.  
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Here is an example of a search result with sitelinks:  

 

 

Sitelinks provide a quick way for users to access what Google deems to be important pages on your 

site to save them time. These include links to pages containing contact information.  

 

Currently sitelinks are generated automatically by the Google algorithm and website owners cannot 

control whether or not sitelinks appear.  

 

However, if sitelinks are appearing for a site, website owners can control whether or not they want a 

page to appear in sitelinks.  

 

 

Google gives website owners the opportunity to demote pages, so that they do not appear as a 

sitelink in search results. If website owners believe that a sitelink is inappropriate or incorrect, then 

website owners may consider demoting the page from appearing in sitelinks. Site owners can demote 

any URL or page on a site from appearing as a sitelink.  

 

For example, a website owner may want to demote a particular page if the page has a high bounce 

rate or if they notice a page that is irrelevant to the user or doesn’t give a good user experience. Or 

they may want to stop a specific product or product line appearing as a sitelink.  
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Like all features within Google Webmaster Tools website owners should only use this feature if they 

fully understand the consequences of demoting sitelinks.  

 

The sitelink’s demotion tool is split into two sections:  

 For This Search Result 

 Demote This Sitelink URL 

 

The ‘for this search result’ option is to tell Google, which search result you want to demote a sitelink 

from. Simply complete the URL for which you don't want a specific sitelink URL to appear. If the 

sitelink is appearing for your homepage, then leave the box empty. If the sitelink is appearing for 

another section of your site, then fill in the rest of the URL in the box provided.  

 

 

 

The ‘Demote This Sitelink’ option will tell Google the specific sitelink you want to demote. To demote 

a URL, paste the complete URL of the sitelink you want to demote in the box provided.  

 

Then click the  button.  

 

 

 

 

If you decide that you do want a URL to appear as a sitelink, then you can simply click the 

 button on the bottom right hand side of the screen. 
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Demotions are only effective for 90 days, so if you do not want a specific page to appear in sitelinks, 

then you should check back regularly to ensure that the page is demoted.   

 

“Once you've demoted or undemoted a sitelink, it can take some time for search results to reflect your 

changes.” 

 

 

If your site currently does not have any sitelinks, there are a number of things that you can do in order 

to get sitelinks displayed in search results for your site:  

• Build up the authority of the site, by building quality backlinks from other websites to the 

homepage and the internal pages of your site.  

• Create a clear navigation structure that is easily spiderable. 

• Increase in the number of internal text links to each of the pages, especially to those 

pages that you want to appear as sitelinks.  

• Each page should have unique and informative meta titles and descriptions.  

• Build more branded anchor text links to the homepage. 
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The ‘Search Traffic’ section of Webmaster Tools provides information on external links pointing to 

your site from other domains, search queries indicating that your site has appeared in Google search 

results over the last 30 days and all of the internal links on your site.  

 

 

 

The search query report gives website owners insight into what keywords their site is appearing in 

organic search for. Website owners can also see which pages from their site are appearing most 

often in Google search results.  

 

Webmaster Tools shows data for the top 2,000 queries that a site appeared in search results for at 

least once over the last 30 days.  

The report provides data on:  

 Queries (Keywords) 

 Number of impressions for each query 

 The number of clicks generated from each query  

 The click-through rate for each query 

 The average position that the site appeared in search results 
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The links to your site section can be found here:  

 

This shows a sample of the links pointing to your site from other domains that Google has crawled 

recently. You can see the total number of links to your site, as well as what sites link most to your 

content.  

It is important to remember that not all links to your site will appear in this list, as it is only a sample of 

the links from across the web.  

The main benefits of seeing the links to your site from other domains are as follows:  

 You can see which piece of content has the most links. This will give you an indication what 

content is popular and therefore what content you should aim to produce similar pieces of, in 

order to get more links to your site,. 

 You can see what links to your website Google is counting - this will provide you with ideas on 

where to find more links for your site. Finding similar sites from the list that Google has 

provided, will help you build more authority links to your site, increasing rankings and traffic. 

If you are investing in SEO or producing great content that others will want to link to, over time you 

should see the number of links to your site increasing. 

If you are at an advanced level you can also download the links into a CSV file and do further analysis 

on the links to your site. For example, with additional tools, you may be able to find links to your site 

that are harming the performance of your site in SEO terms.  
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Google Webmaster Tools shows the number of internal links on your site; this is the number of links 

pointing to each page on your site.  

 

The internal links section can be found here:  

  

 

You can see the number of internal links on your site and which pieces of content are linked to the 

most from the internal links on your site.  

 

The main benefit of seeing the number of internal links on your site is that you can see how well 

optimised your site is in terms of internal links. An internal linkbuilding strategy plays a very important 

role in SEO success and it’s crucial to have internal links on your site to tell Google what your content 

is about. It also helps to tell Google how important a page is within a site, which can help a page rank 

higher than the other internal pages on the site.  

 

If you run an eCommerce site, internal links also provide value for your visitors as they help them find 

similar products or if you run a content site, internal links help your visitors find related content that a 

visitor may want to read.    

 

Having internal links that are relevant and in context can help reduce your website’s bounce rate and 

increase the amount of time spent on the site. They can also be used to help visitors take a certain 

action on your site, for example, they can be used to lead people to fill in a contact form or take some 

other important action, such as add to basket.  

 

The internal links tool in Google Webmaster Tools can you help you visualise the internal links that 

are currently on your site and can help you prioritise pages that require more internal links within your 

site.  
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The manual actions section is a new feature introduced by Google in August 2013. The feature can 

be found here:  

    

 

This feature lets website owners know if they currently have a manual webspam action in place. For 

example, if a site has paid links or unnatural links pointing to the site, content spam or hidden text 

within the content. 

 

These manual actions mean that your site has been in some way penalised by Google.  Most website 

owners will not be affected by a manual action.  

 

“Under 2% of domains are manually removed for webspam," 

Most website owners will see the following message:  

  

If you are notified of any manual actions, Google will inform you what is wrong and what action you 

need to take to rectify the situation. Once you have cleaned up your site, you can request a review of 

your site for reconsideration.    
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The Google index section of Webmaster Tools outlines how your site has been indexed over time and 

the content keywords that are related to your site. The Google index section can be found here:  

 

 

The index status feature, can be found here:  

 

Index status provides information on the number of pages that Google is able to crawl and/or index 

over time. This shows data on the number of indexed pages over the last year. As you are adding 

new pages to your site, you will want to see the number of pages increase over time.  

 

If this is not the case, then you will need to investigate why your site is not being crawled/indexed 

correctly by Google.  

If you see a sudden drop in the number of indexed pages, then Google may be having problems 

accessing your site or your server may be down.   
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The content keyword section of Webmaster Tools, can be found here:  

  

This shows the most significant content keywords that Google has found on your site. The 

significance is based on the number of times a keyword is used in the copy on your site. These 

keywords should reflect what you want your site to be optimised for.     

If you see any unexpected keywords in the list then it may be a sign that your site has been hacked 

and this is something that you will want to investigate.   

 

The remove URLs feature, can be found here:  

 

This feature enables website owners to request that a URL or piece of content be removed from the 

Google index. It is generally not recommended to remove URLs from the Google index. However 

there are certain circumstances where you may need to remove content from Google, these include: 

 Google has indexed confidential material on your site or server 

 Google has indexed content that you do not want web users to find 

 Google has indexed a test or development server that you do not want to be found in search 

engines  

When submitting a removal request, it is important that website owners also block the content using 

the robots.txt file so that search engine bots cannot crawl the content in future.  
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The crawl section of Webmaster Tools which displays information on crawl errors, crawl stats, blocked 

URLs and sitemaps can be found here:  

 

 

The crawl errors section  can be found here:  

 

Is split into two sections:  

 Site Errors  

 URL Errors  
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The site errors list errors that prevent Google from accessing your site and displays errors over the 

last 90 days. Site owners should pay close attention to any site errors that appear in Webmaster 

Tools; as if Google cannot access your site then potential customers or visitors to your site cannot 

access it either.  

 

 

The URLs section displays problems that Google has when trying to crawl specific URLs on a site. 

This includes:  

 4XX Errors  

 5XX Errors  

 

 

Similar to the site errors, it’s vital that site owners pay close attention to the URL errors that Google 

finds. In particular, 4XX errors, which are generally 404 errors, which means that a page has either 

been removed or a URL has been changed, without being redirected to another URL on the site.    

It is essential that site owners identify and fix 404 errors that they find on a site. These URLs may 

have been very important, ranking in search engines as well as sending traffic to a site. 

If you find 404 errors on a site, you will need to understand what the page of content was originally 

and where it will need to be redirected to.   

Often website owners will remove pages of content that were sending traffic to a site without 

understanding that by removing these pages, they will lose traffic to their site. Furthermore by 



 
 

29 
 

ThoughtShift Ltd, 4th Floor, Montpelier House, 99 Montpelier Road, Brighton BN1 3BE. Tel: 01273 727 647  
Web: thoughtshift.co.uk VAT No: 113088834 

 

removing these pages, the site will also lose external links pointing to the pages if these pages had 

links pointing to them, which will reduce the authority of the site which reduces rankings. 

In addition if your website visitors have a page of content bookmarked in their favourites and the URL 

changes without being redirected to another URL, then they will no longer be able to access that 

page. Some may try to find the page in the new navigation, but most will delete the bookmark and are 

unlikely to return to your site.   

Using the URL error tool, website owners can identify 404 errors and put a plan in place to either 

restore these URLs or redirect them to the most relevant page currently on the site. A 301 redirect is 

the recommended way to redirect an old URL to another URL on a site. It is recommended to find the 

most relevant URL to redirect the 404 page.  

A major area where 404 errors tend to occur is when website owners decide to get a new site. Often 

during the design change, URLs will be changed without any thought being given to the existing URLs 

on the site. This is a recipe for disaster and without a proper SEO migration plan; the site will lose 

rankings and traffic. If this has happened to your site, the URL errors tool will help you identify which 

URLs have changed and where they need to be redirected to.  

For more information on 301 redirects and how to implement them, please visit:  

https://support.google.com/webmasters/answer/93633?hl=en    

Of course to prevent any of this happening, website owners should not change any URLs on a site or 

delete pages of content. If it absolutely necessary to change a URL, then you will need to put a 301 

redirect in place so that the site doesn’t lose traffic and rankings.  

 

Crawl stats provide information on Googlebot's activity on your site for the last 90 days. The crawl 

stats data can be found here:  

   

The crawl stats data includes all file types that Google has downloaded from a site.  

https://support.google.com/webmasters/answer/93633?hl=en
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This section can also help you identify any issues that Google is having crawling a site. For example, 

if Google is taking a long time to download content from a site; this may indicate issues with site 

speed, which can affect your rankings in search engine results. Website speed is becoming an 

increasingly important factor when it comes to search engine rankings.  

Google wants to give the best experience to its users, and if a site is slow to load then it may rank this 

site lower because it takes a long time for users to access it. 

The graphs also show the average number of pages Google crawls per day. If this number is low, 

then you may want to investigate reasons for this and what can be done to increase the number of 

pages that Google crawls.   

    

 

The fetch as Google feature enables site owners to fetch specific pages on a site to ensure that they 

are accessible to Google. Fetch as Google can be found here:   

 

 

This tool is particularly useful if you are trying to understand why a page is performing poorly in 

search. For example, if Google cannot crawl specific elements on a page, then it cannot be indexed in 

search engines. The fetch as Google tool will display all of the content that can be indexed on a 

specific page and how long it has taken to download the page.  
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Website owners can also use this to submit new pages to the Google index if they want the content to 

be indexed quickly, or if they have made changes to a page and they also need the content to be 

indexed quickly.  

 

To fetch a page using the tool, enter the URL in the box highlighted below:  

 

If you want Google to fetch the homepage, then leave the box blank. When you have entered in the 

URL, click on the button. Google will then go and fetch the requested page. You will 

then be given the option to submit the page to the Google index.  

 

The blocked URLs feature can help website owners identify which pages or sections of a site are 

blocked by the robots.txt file. This is particularly useful if you want to check that a section of a site that 

you do not want to be indexed is being blocked correctly.  

Conversely, website owners can check whether or not content that they want to be indexed in search 

engines can be crawled and is not being blocked by the robots.txt file. If content is not being indexed, 

then one of the reasons why is because it’s being blocked by the robots.txt file. This tool enables 

website owners to check whether this is the case or not.  

If a robots.txt file is present on a site, then Webmaster Tools will automatically fill in the information 

from the file to display which files and folders are being blocked by the robots.txt file. Website owners 

can also test changes to the file and what impact these changes will have. Furthermore, you can test 

specific URLs to make sure that they are not being blocked by the robots.txt file.  

For more information about the robots.txt file, please visit 

https://support.google.com/webmasters/answer/156449?hl=en     

 

https://support.google.com/webmasters/answer/156449?hl=en
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Sitemaps are particularly beneficial for getting content indexed faster by Google.    

Earlier in the guide, I covered how to submit an XML sitemap to Google, to ensure that Google can 

find all of the pages on a site. In addition to submitting an XML sitemap which contains all of the URLs 

in a site, website owners can submit other types of sitemaps which contain different types of content, 

these include:  

 Video 

 Images 

 News Sitemap (for publishers) 

 Mobile  

 

Sitemaps are particularly helpful if…  

 Your site has dynamic content. 

 Your site has pages that aren't easily discovered by Googlebot during the crawl process—for 

example, pages featuring rich AJAX or images. 

 Your site is new and has few links to it (Googlebot crawls the web by following links from one 

page to another, so if your site isn't well linked, it may be hard for us to discover it). 

 Your site has a large archive of content pages that are not well linked to each other, or are not 

linked at all.  

It is recommended to create any sitemaps that are relevant to the type of site that you run or own. For 

example, if a site has a lot of images, then creating an image XML sitemap would be advisable, along 

with the standard XML sitemap for URLs.  

The more content a site has indexed by Google, the more traffic a site will receive. For more 

information on sitemaps and how to create them, please visit:  

https://support.google.com/webmasters/answer/156184?hl=en   

 

 

URL parameters can be used to reduce duplicate content on a site, by telling Google that the content 

on two different URLs is the same. If your site publishes content that can be reached via multiple 

URLs, you can gain more control over how your URLs appear in search results by specifying a 

canonical (preferred) version of the URL. 

 

“Incorrectly configuring parameters can result in pages from your site being dropped from our index, 

so we don't recommend you use this tool unless necessary. Use this feature only if you're sure how 

parameters work. Incorrectly excluding URLs could result in many pages disappearing from search.” 

Unless you are running a large eCommerce site and have experienced developers who understand 

how parameters work, it is strongly recommended not to use this tool. 

https://support.google.com/webmasters/answer/156184?hl=en
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The malware section within Google Webmaster Tools helps site owners identify if a site has been 

compromised in any way by hackers. 

Most sites will display the following message:  

   

However, if your site is experiencing problems with malware then you will notified in this section. For 

more information on malware and what to do if your site is affected:  

https://support.google.com/webmasters/answer/163633?hl=en 

 

In the Additional Tools section Google provides links to some of its other services, including:  

 Google Places  

 Google Merchant Centre  

 

 

These services provide other ways you can improve the rankings for your site in local search and 

using Google paid advertising service, Google Merchant Centre.   

 

 

 

https://support.google.com/webmasters/answer/163633?hl=en
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“Webmaster Labs allows you to try out experimental new features in Webmaster Tools. If you're going 

to brave the Labs world, keep the following things in mind: 

 These features are experimental and can be a little rough around the edges; they may break 

at any time. 

 Similarly, they may disappear temporarily or permanently. 

 They may work so well that they graduate and become regular features.” 

 

Author stats show statistics about content for which you are the verified author. If you have set up a 

verified author for your site, then Google will show whether or not the Google authorship has been 

implemented properly. Here is an example of a page with authorship:  

 

 

 

The tool also provides information for which articles drive the most traffic on different domains for 

which you are a verified author. Furthermore the tool provides data on which articles have the highest 

click-through rate, which will help you with ideas for more articles. The author stats tool will also show 

which position the article is appearing in search results.      

 

Author stats can be found here:  
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A custom search engine is one that you can create for your site and is based on Google’s search 

technology.  

 

 Create a custom search engine that searches only your own site, or one that searches your 

knitting blog and other useful knitting sites you specify. 

 Put a search box anywhere on your site. 

 Customize the look and feel of the search results pages. 

If you want to create a custom search engine for your site, then go to:  

 

For further information on how to create and install a custom search engine, please visit: 

https://support.google.com/webmasters/answer/1409809?hl=en 

 

 

In search, instant previews is a feature that enables searchers to view what a site looks like before 

they click through to the site. The instant preview tool can be found here:  

 

The tool enables website owners to preview how their site looks in instant preview compared to the 

real version.  

 

The site performance section contains additional tools which website owners can use to benchmark 

their site against all other sites.  

https://support.google.com/webmasters/answer/1409809?hl=en


 
 

36 
 

ThoughtShift Ltd, 4th Floor, Montpelier House, 99 Montpelier Road, Brighton BN1 3BE. Tel: 01273 727 647  
Web: thoughtshift.co.uk VAT No: 113088834 

 

 

 

These tools include:  

 Site Speed 

 PageSpeed Insights  
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Webmaster Tools has a number of site settings, which should not be changed unless you fully 

understand how Webmaster Tools works and the consequences of changing the settings.   

The Webmaster Tools site settings can be found by clicking on on the right hand side 

of the screen under your login name. 

 

 

Here you can set preferences for email notifications from Webmaster Tools. It is recommended to 

leave email notifications on to ensure that you receive all messages from Google regarding your site.      

 

The site setting section, lets you choose the geographic target for your site. If you have a .co.uk 

domain, then Google will automatically choose to target the UK for you, which you cannot change, for 

example:  

 

 

However, if you have a .com domain or your site has subfolders targeting specific countries, then you 

can choose to target a specific country. 

 

It is recommended not to change the setting for the geographic target unless you fully understand the 

consequences.  

 

 

Here you set a preferred domain, which tells Google how you would like your domain to be displayed 

in search results:  

 

If you want to set a preferred domain, then you will need to verify each URL separately.    
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If you specify your preferred domain as http://www.example.com and Google finds a link to 

http://example.com, they will consider both links the same. 

 

For more information on setting a preferred domain, please visit 

https://support.google.com/webmasters/answer/44231?hl=en 

 

The change of address tool is very useful if you are migrating to a new domain name. This tool 

enables website owners to instruct Google that they have moved to a new domain. In addition to 

setting up 301 redirects, the tool can help smooth the process of moving domains.    

 

 

 

For more information on moving to a new domain name, please visit:  

https://support.google.com/webmasters/answer/83105?hl=en    

 

If you want Webmaster Tools data to be pulled directly into your Google Analytics account, you can 

link the two together on this page. This will mean that keyword data from Webmaster Tools will be 

pulled into Google Analytics under the traffic sources section of Google Analytics.  

 

 

https://support.google.com/webmasters/answer/44231?hl=en
https://support.google.com/webmasters/answer/83105?hl=en
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If you want other people to be able to view your Webmaster Tools account, then you can give other 

users access to your account. You can give a user restricted access or full access.  

 

 Full user: full users can view all data, and take most site actions, but cannot add or remove 

users or owners.  

 Restricted user: restricted users can view most data, and take some actions. 

 

For a full overview on the difference between a full user and a restricted user, please visit:  

https://support.google.com/webmasters/answer/2451999?hl=en  

 

This provides a history of the verification attempts on a site, it provides information on:  

 How a site was verified  

 When the site was last verified  

This will help you ensure that the site is still verified and show if the verification process has failed.  

 

Associates are users that can perform certain actions on an account including:  

 A Google+ page associated with your site can post, comment, and share on behalf of your 

site. 

 Members of YouTube’s partner program can create an official YouTube channel for, and link 

it to, your site. 

 Associates cannot perform any other actions on a Webmaster Tools account. 

 

 

 

  

https://support.google.com/webmasters/answer/2451999?hl=en
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If you would like your website to be more visible in Google or need more help setting up Google 

Webmaster Tools talk to our expert team. 

 

 
 

Talk to an Expert > 

 Email: Hello@thoughtshift.co.uk 

 Call: 01273 727 647 

 Visit: www.thoughtshift.co.uk 

  

 

mailto:Hello@thoughtshift.co.uk
http://www.thoughtshift.co.uk/

